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Oither members of the urban community
would be wise to begin partnering with our
Latino brothers and sisters. It's a mowve that
would mirror Corporate America, which is
not only watching, but is beginning to do
some serious business with this burgeoning
econamic power -- an inclination that we all
should sit up and take notice.

Hispanics regresent the largest minority
group in the United States, growing nearhy
four times the rate of this country’s total
population. According to recent LLS, Census
Bureaw stats, their numbers total over 38
milion. Just turming a magazine page or flip-
ping your cable chanmis will show Latin
Americans continuing to set standards with-
in the world of sports and entertainment.
Meanwhile corporations are continuing to
maximize the appeal of Lating celebrities to
launch product advertising to the Hispanic
market and measure buying trends. Yet the
cultwral explogion is now spilling over into
the world of business, especially within the
ranks of the entrepremeur, In fact, thene are
ower one million companies owned by
Hispanics, an amount that surpasses
African Americans as the leading group of
minority business owners, Further statistics
suggest that the number of start-ups cou-
pled with surging middle-class (increased
some B0% in recent years) will enable the
LS. Hispanic community to have a com-
bined buying power worth 5926 billion by
2007,
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The number of Spanish-language media
outhets soared from 1985-19%9, multiplying
the number of potential venues for adver-
tisers wishing to reach those cofsumers,
Tebevision and cables stations increased
from 388 to 1,067 (216%), radio stations
jumped from 67 to 522 (679%) and print
magazines and newspapers rose from 60 to
524, an astonishing 777%! Mainstream pub-
lecations are aware that Hispanics are major
subscribers (o a growing number of English-
language magazines and television pro-
Framming.

A leader of the media outlet “pack® is
Tempao, a supplement bo The Mew York Post.
Launched this past September, the monthly
insert is designed to show the vibrant cul-
ture of Latino nightlife, identity, entertain-
ment, and poditics, Every month, it hopes to
create a bridge between Latinos and other
athnicities that further reflects the diversity
and growth of Mew York City.
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“wrth the huge Lating mumdders (here], we wantied to have
an apdtional section (o featwre this very smporiant Sog-
ment of the population™ says Sandra Curman, MY Poof
associate eaitor, and former adilor-e-Chief of Ladna
Magarine. Realizng that the signaficant increase in the
oity's Hrspanic mhaitants (and economy) has made it a
vighée partner 1o mapyw corporations, Gurman mantains
that the Fost's new miliative could terve this purpose bat-

ter than ary other outkol

| wias recrumed (o help with this ¢ffort and to also edu-
cate the larger community about the diversity of faces that
exiEt within our Deaspora,” she continues. Targeting the sec
and and third generation Lating was bath an exciting and
lang everdue venture, Temps presents information regard-
ing goods and serdces provided by the entire Lating com-
mamity. “0One thing I'm very cautious about i showcasing
our diversity in color because there are African-Latinos, as
wiell as whiles,® she exclaims. Owerall, Tempo serves as a
ciedebration of the Latino community and as one of the adu
cational tools used in educating the rest of us

Republica Trad '15' Company has also made a business of
o :'hf-'l'-l'li: Latmo culture. With what began as a “t-shirt
idea,” fowunder Rafael Jimenez has capitalized on his her
itage for almost a decade by prowiceng conmtent design and

production services and retail products that have eguated

to some major figures. "We've done content production for
Ml HBl, bnyce and "Ome Workd Muosie Beat™™ ays

Jimenez

Hepubbca s wpnaiure collechicn shchudes fabrics made
from lambskin, silk, nen and sven Soy. 1L has even expand-
ed its operations, dehang into e-ooammerce while simultane
ously opening an office and showroom in midbown
Manhattan. At the beginning of Spring 2003, Republica
acquired space within the internationally recognized doth-
ang chamn, Bloomingdabe’s. "We only deal with men's apgar-
el at this time; at Blaommngdale’s we sell shirts, hats and

"tess” lor mow. We had to get a hald of our business and Tine
tune i, he says adamanthy, Jimenez will continue 10 broad-
en and develop the growing company’s selections to include

A women's ine and home furnishings

"l was recruited to help with this effort and to also
educate the larger community about the diversity of
faces that exist within our Diaspora,”






